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1. He.m: H 3a1a41 OCBOCHUSA NUCHHUIIINHBI

Lenv ocsoenus oucyuniunsbl — COBEpPIICHCTBOBAHUE TEXHUMYCCKUX HABBIKOB YTCHHUS M TIEPEBOJIA
TEKCTOB JICJIOBOM TEMAaTHUYECKON HAIPABICHHOCTH; OBJIAJCHUC PEYCBBIMU CHTYAIUSIMH,
MPUMEHHUTEIHHO K chepam OusHeca.

33[[3‘11/[ AUCHHUIIINHBI

B niporiecce u3ydeHus AUCIUTUIMHBI PEIIAIOTCS CIIEAYIOIINE OCHOBHBIC 33]1a4u:

- pa3BUTUC 'y MAruCTpaHToB YMCHHUA CaMOCTOATCIbHO HpI/IO6p€TaTI> 3HaHUA JJIA
OCYILIECTBIICHHS JIEIOBOM KOMMYHHUKAIIMM HAa MHOCTPAHHOM SI3BIKE;

- MOBBIILICHUE YPOBHS Y4YeOHOHl aBTOHOMHH, CIIOCOOHOCTH K €aMOOOpa30BaHMIO, K
pa60Te C MYHBTHMCHHﬁHBIMH nporpamMmmamiu, SJICKTPOHHBIMH CJIOBapAMH, HWHOSA3BIYHBIMU
pecypcamu cetu VHTEpHET;

- pa3BUTHE KOTHHTHUBHBIX M HCCIICOBATEIbCKUX YMEHHH, paclIMpeHHe Kpyro3opa H
MOBBIIIICHUE UH()OPMAIIMOHHOHN KYJIBTYPhl MATCTPAHTOB;

- popMHpOBaHUE NIPEACTABICHUs 00 OCHOBaX MEKKYJIbTYPHOH KOMMYHHUKAIMH, BOCIIUTAHHUE
TOJICPAHTHOCTH U YBAXKCHUA K JYXOBHBIM LICHHOCTAM Pa3HbIX CTPAaH U HAPOAOB,

- pacImMpeHue CIOBApHOTro 3amaca W (POpMUPOBAHHME TEPMUHOJOTHUECKOTO armapaTra Ha
WHOCTPAHHOM SI3BIKE B TIpeiesiax opHUIuaibHO-1e7I0BOM cephl.

2. Mecto aucuuniannsl B crpykrype OII BO

bl. O6s3arenvHas yacth. [ u3ydeHUs: AUCIUIUITMHBI HEOOXOAMMBI 3HAHUSI U KOMIIETCHIIHH,
NOJydeHHbIE CTYACHTAaMH B pe3yjibTaTe H3Y4YEHUS OCHOB (DOHETUUECKOIo, JIEKCHUYECKOTo,
TpaMMaTHYCCKOro CTpOs A3bIKa, MHTOHALUU aHTIIAICKOTO sA3bIKa, HpaKTquCKOfI rpaMMaTHKH.
W3yueHne IUCHUIUIMHBI TOTOBUT CTYAEHTOB K INPAKTHUYECKOMY NPUMEHEHUI0 HHOCTPAHHOTO
A3bIKa B chepe 1e710BOro oOIIeHHUS.

3. [lnanupyembie pe3yJabTaThl 00y4eHUS MO JUCHMUILINHE

[Tpouecc u3yueHus: AMCUUIUIMHBI HaNpaBlieH Ha (opMHpOBaHHE CIEAYIOUIUX KOMIIETEHIMH B
cootBercTBUH ¢ PI'OC BO 1o naHHOMy HarpaBJIeHHIO OATOTOBKHU:

Kon
komneT | KommereHums
eHIIUU

YHUBepcallbHbIE AECKPUITOPHI CHOPMUPOBAHHOCTH
KOMITETEHIIUH
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YK-4

Croco0OeH MmpuUMEHSITh
COBPEMEHHBIE
KOMMYHHKAI[MOHHBIE
TEXHOJIOTHH, B TOM
quclie Ha
MHOCTPaHHOM(BIX)
si3bIKe(ax), JUIst
aKaJIeMHYECKOIo U
npodeccrnoHanIbHOTO
B3aUMO/ICVCTBHUS

VYK-4.1.

- YCTAaHaBIMBAaeT KOHTAaKTbl M OpraHU3yeT OOIlIEeHHE B
COOTBETCTBUM C MOTPEOHOCTSIMM COBMECTHOM JAEATEIbHOCTH,
HCIIONb3Ysl COBPEMEHHBIE KOMMYHUKAIIMOHHBIE TEXHOJIOTHU;
VYK-4.2.

- COCTaBIIIET B COOTBETCTBUU C HOPMAaMHU PYCCKOIO s3bIKa
JICJIOBYIO IOKYMEHTALMIO PA3HBIX KaHPOB;

YK-4.3.

- COCTaBJISIET THUIIOBYHO JIEJIOBYIO JTOKYMEHTALUIO U
aKaJIeMUYEeCKUX HW  NPOPEecCHOHANBHBIX  IIeNeil  Ha
MHOCTPAHHOM SI3BIKE;

YK-4.4.

- co3/aer pa3InyYHbIC aKaJeMHYECKHe WIH
npodecCHOHATbHBIE TEKCTHI HA HHOCTPAHHOM SI3BIKE;

YK-4.5.

- OpraHu3yeT OOCYXJEHHE Pe3yJIbTATOB HCCIEIOBATEIHCKOM
U TPOEKTHOM JEATeNbHOCTH Ha pPa3IMYHbIX IYOJUYHBIX
MEpOTPUATHIX Ha PYCCKOM S3bIKE, BBIOMpas HambOoiee
noaxoAsumii gpopmar;

YK-4.6.

- TPENCTaBIIACT  pe3ydbTaTbl  MCCIENOBAaTEIbCKOM U
MPOEKTHOM  JIEATENbHOCTH Ha Pa3IMYHbIX IyOJIMYHBIX
MEpPOIPUATHSIX, y4acTBYET B aKaJEeMUYECKUX U
npodeccnoHaNbHBIX AUCKYCCUSAX HAa HHOCTPAHHOM SI3BIKE.

4. Copepsxkanue M CHUILTHHBI

Tema 1. Business organizations.

Cemecmp 1

MOJAYJIb: UHocTpaHHBI# A3BIK

Tumnbl paboThl B 3aBUCUMOCTH OT rpaduka pabouero IHS: MOCTOSHHAs, BpeMeHHas paboTa,
Ha TOJIHBIN (HeNoJHbINH) pabouuii J€Hb, 0 CMEHaM, C HOPMHUPOBAHHBIM (HEHOPMHUPOBAHHBIM)
pabouum nHeMm, ¢ TMOKMM rpadukoM paboTsl, pabdoTa Ha gomy W T. m. [lcuxomormueckas
YIOBIIETBOPEHHOCTh PabOTOM: paboTa: paboTa WHTEpECHas, CTUMYJIUPYIOIIasi, MPUHOCSIIIAS
yIIOBJIETBOPEHHE, pPyTUHHAs, YTOMHUTEIbHASA, BBIMATBIBAIOIIAS, TSDKENAst, CKyyHast U T. 1.
Tema 2. Manufacturing and services.
[TonGop xanpos, Haiim, areHTcTBa Mo moabopy kaapos. [locryminenue Ha paboTy, mpuem
JOKYMEHTOB, TIOJjaua 3asiBIICHHs, pe3lOMe, COMPOBOAMTEIBHOE MHUCHMO. PaccMoTpeHme
3asBIICHHS, TPOBEPKA PEKOMEHIATENBHBIX IMUCEM, NpPUTJAIIEHHE Ha  HHTEPBbIO,
ncuxoMerpuyeckre TecThl. OTOOp KaHAMIATOB, MPEUIOKEHUE JOJKHOCTH, HPUHSATHE,
OTKJIOHEHUE TpeiokeHus. HazHaueHne Ha JOIKHOCTb.
WccnenoBanus pelHKa, COBET MOTpeOUTENEH, MporHo3bl cObITa, OeTa-Bepcus (Bepcus
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MPOJYKTa, BHIYIIEHHAs /UId OeTa-TeCTUPOBAHMSI), ONBITHBIE 00PAa3Ilbl, TECTUPOBAHHUE MPOAYKTA,
BBIBOJI TOBAapa Ha PHIHOK, IPOEKTHBIC HEJJOPAOOTKH).
Tema 3. The Development Process. Market research. Innovation and Invention.

HccnenoBanuss mo pa3paboTKe MPOJIYKTa; TMEPEIOBbIE TEXHOJOTUHU; TATCHTHI U

MHTEJJIEKTyalIbHasi COOCTBEHHOCTh, aBTOPCKUI TOHOpap, aBTOPCKOE MPaBo.
Tema 4. Making things. Materials and Suppliers.

ToBapHBIif acCCOPTUMEHT, JKU3HEHHBIH IIMKJI TOBapa, MO3ULHUOHHPOBAHUE TOBapa Ha
PBIHKE, MPOJAKT IUICMCMEHT (METOJ MPOJBIKEHUS MPOAYKTA; IMOSBICHHE WM YIOMHHAHUE
TOBapa WIM YCIyru B (uibMe, KHUTE, TEIEBU3HMOHHOM WM pajuoriepenaye, OIUIaYCHHbBIE
MIPOU3BOUTEIIEM IPOJIYKTA); TOBAPHI JUIUTEIHHOTO TOJIH30BAHUS, XOJOBBIE TOBApPHI MIUPOKOTO
notpebnenusi. ToproBele Mapku, ypoBeHb HH(DOpPMHUPOBAHHOCTH (moTpedOuteneit) o OpeHne,
MIPECTHK MApKH, pEIyTaIlys TOBapa, pernyTanus TOProBOH MapKu, WHANBUIYATBHOCTh OpeH/Ia.
Tema 5. Buyers, sellers and the market.

[ToTpeburenu, 3aka3yukd, KIMCHTYypHas 0a3a, KOHEYHBIH I1OJH30BATENIb, MCHEIDKEPHI IO
3aKyIlKaMm; TOPTOBLbI, NPOAABIBl HEIBUKUMOCTH, VYIWYHBIE TOProBIbL. PHIHOK, pBHIHOYHAS
9KOHOMHKA, HAIIPSDKEHHOCTD PBIHKA.

Tema 6. Market and competitions.

[IpoHUKHOBEHHE HA PHIHOK; TOMHHHPOBAHHME HA PBIHKE; MOHOIIOIHM3AIMS PBIHKA,
BBITECHEHHUE JIPYTrUX KOMIaHWH. PRIHOYHBIN POCT; CETMEHT PBhIHKA; MAPKETUHTOBOE [pBIHOYHOE]
CEeTMEHTHPOBaHME (pa3zciieHue PhIHKA HA OTICIBHBIC TPYIIIBI TOKYIATENCH); 0N PHIHKA;
pBIHOYHEIHN nuaep. KoHkypeHIus.

Tema 7. Marketing and market orientation.

Hyxnel motpebuteneif; cBOMCTBO ToBapa (OTHMYHMTENbHAs dYepTa (XapaKTepUCTHKA)
TOBapa); ToOBapHas Bhrojga. Yersipe P MapkerwHra (4YeTBIpe OCHOBHBIX CpEJICTBA
MapKEeTHHTOBOro Bo3zeicTBus: mpoaykT (Product), nena (Price), mecto (Place), mpoaBukenue
(Promotion)); mMapkeTHHI-MHUKC (HaOOp OCHOBHBIX KOMIIOHEHTOB MapKETHUHIOBOT'O BO3JIEHCTBUS,
MOJAIOIINXCSA KOHTPOJIIO CO CTOPOHBI (PUPMBI M HCIONB3YEMBIX €10 MU MPOJaxe ToBapa B
CTPEMJICHUHM BBI3BATh JKEJIAEMYI0 OTBETHYIO PEAKIIMI0 CO CTOPOHBI PBIHKA; BBIICISIOT 4
OCHOBHBIX KOMIIOHEHTa KOMIIJIEKCA MAapKEeTHHra: TOBap, II€HA, MECTO paclpOCTpaHEeHHs U
METOJIbI CTUMYJTUPOBAHUS).
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5. TemaTu4ueckoe NJIAHNPOBAHHE

Jucuunmumna: 51.0.02.01 JlenoBoit H”HOCTpaHHBIH SI3bIK
Hanpasaenue noaroroBkm: 44.04.01 «Ilegaroruueckoe oOpa3oBaHue», Npo(uib MOIArOTOBKH
«CoBpeMeHHOE Tejarorndeckoe 00pa3oBaHue)

I'pynna: CIIOm-22, 1 xypc, 1 cemecTp

MOIlyJ'II/I AUCHHUIIIMHBI

Ne | HaumenoBanue monyiasi | Jlekuuu | [pakTuxn/

Jladoparopubie | Cam. | Bceero,
padora | yacoB

CeMHHAPBI
1 | MHocTpaHHBIH A3BIK 0 30 0 42 72
Bcero 0 30 0 42 72

TemaTuyeckuui niiad

Monyns 1
No Komn-Bo
Tema Komnerenuuu mo teme
TEMBI qaCcoB

IIpakTnyeckne 3aHATHA (CEMHHAPHI)

1 Business organizations. 4 YK-4
2 Manufacturing and services. 4 YK-4
The Development Process. Market YK-4
3 research. Innovation and Invention. 4
4 Making things. Materials and Suppliers. 4 YK-4
5 Buyers, sellers and the market. 4 YK-4
6 Market and competitions. 4 YK-4
7 Marketing and market orientation. 6 YK-4
CamocrosiTeibHass padora
1 Products and brands. 10 YK-4
2 Promotion. 10 YK-4
3 Assets, liabilities and balance sheet. 10 YK-4
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4 The bottom line. Accounts. 10 VK-4

5 Personal finance. 12 YVK-4

6. CamocrosiTesibHast padoTa
CamocrosiTenbHast paboTa BKIIOYAET JIBE COCTABHBIE YAaCTU: ayJIUTOPHAs CAMOCTOATEIbHAs
paboTa 1 BHEayIUTOpHASI.
CamocmosamenvHas ayoumopnas paboma BKIIOYAET BBIIIOJHEHUE NIPAKTUYECKUX 3aJJaHUI
Y TUCHbMEHHBIX YIPaKHEHHI.
Breayoumopnas camocmosmenvhas paboma CTYyISHTOB 3aKIIOYACTCS B CIETYIONINX
dbopmax:
-  UW3Y4YCHHE JIUTEpATypbl IO JICJIOBOMY AaHTJMHACKOMY; OCMBICIICHHE H3y4aeMou
JIUTEPaTyPhL;
- BBINOJHEHUE YIPAKHEHUM.

6.1. [lnaHbl NPAKTHYECKUX 3aHATHI

IJIAHBI TIPAKTUYECKUX 3AHSATHI
MOJZYJIb 1

IMMPAKTUYECKOE 3AHSTHUE 11O KYPCY «)IEJIOBOI71 NHOCTPAHHBIN S3BIK»
Nel

TEMA: Business organizations.
TUJIAH:

1. lenenonaranue. IlpenmonmaBarens (GopMynupyeT Ienu W 3a7adyd 3aHATHS, UHPOPMHUPYET

CTY/ICHTOB O 3aIlJTAHMPOBAHHBIX 3a/1aHUAX U popMax paboTBHI.

UYUreHue u nepeBoJI TEKCTA M0 TEME.

3. ObcyxaeHne TekcTa M OTBEThl HAa BOINPOCHI MO TEKCTY: BUIBI PabOTHl (MOCTOSHHAS,
BpPEMEHHasl, Ha MOJIHBII/HENOMHBIA pabounii 1eHb), paboune 00s3aHHOCTH, CIIOCOOBI pabOThI
(HOpMHUPOBaAHO, IO CMEHaM, Ha JOMY, CO CBOOOJHBIM TpaUKOM U T. II.), KA4eCTBO pabOThI
(MHTEpecHasl, CKy4Has, pyTUHHasi, MOHOTOHHas!, TpeOyromiasi 00JbLION OT/Ia4YH U T. I1.).

4. BpInosiHeHHE YIPaKHEHUH 10 aKTUBU3AIMH JIEKCUKH.

5.JlomamHee 3aganue. B kauecTBe TOMAIIHETO 3aJJaHUs CTYACHTAM MpeiaraeTcs BhIMOJIHUTD

yIpaKHEHUs 110 AKTUBU3ALMH JIEKCUKU: 3aTI0JHEHUE MTPOITYCKOB, BOCIPOU3BEIEHUE aKTUBHOM

JIEKCHKH B KOHTEKCTE, OOpATHBII IMEPEBOJI C PYCCKOTO SI3bIKa

N

IMPAKTHYECKOE 3AHSITUE IO KYPCY «IEJIOBOM NHOCTPAHHBIN SI3BIK» Ne
2

TEMA : Manufacturing and services.
TIJIAH:

1. Henenonaranue. [IpernonaBatens ¢GopMynupyeT eI M 3aJaud 3aHATUsA, HHpOpMHUpyeT
CTYZICHTOB O 3aIlJITAaHUPOBAHHBIX 33AaHUSIX U (hOpMax padOTHI.
2. IIpoBepka TOMALTHUX YIPAXKHEHUH.
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3. 3akperieHHe M3y4eHHOro Marepuana B (opme Oecembl MpernogaBaTelsl CO CTYASHTaMHU.
MopenupoBaHre KOMMYHUKAaTUBHON CUTYAalUH.
BBenenue HOBO# ekcuueckoi TeMbl: [lombop kaapoB, HaliM, areHTCTBA 10 MOI00PY KaIpOB.
[Toctyruienne Ha  paboTy, TpUeM  JTOKYMEHTOB, Tojada  3asBJICHHS, pe3loMe,
CONPOBOAUTEILHOE MNUCHbMO. PaccMOTpeHHMe 3asiBICHHUs, MNPOBEPKAa PEKOMEHIATEIbHBIX
MUceM, TMPUTTANICHUEe Ha WHTEPBBIO, TCUXOMETpUYecKue TecThl. OTOOp KaHIUAaToB,
NpEUIOKEHUE JTOJDKHOCTH, NPUHSATHE, OTKJIOHEHHE TmpejiokeHus. HasHauenuwe Ha
JOJDKHOCTD.
HccnenoBanus pelHKa, COBET MOTpeOUTENEH, TPOrHO3bl cObITa, OeTa-Bepcus (Bepcus
MIPOJYKTA, BEIMYIICHHAS JIsl O€Ta-TeCTUPOBAHMUS ), ONIBITHBIE 00PA3IIbl, TECTUPOBAHUE
MIPOJYKTa, BEIBOJI TOBapa Ha PHIHOK, POEKTHBIE HEJOPAOOTKH).

4. JlomamHee 3aanue. B kadecTBe JOMAIIHEro 3aJaHusl CTYICHTAM MPEJJIaraeTcsi BHIMOIHUTh
yIOpaXHEHUs] Ha KOMMEHTHPOBAHME OTACIbHBIX dYacTel TekcTa, true-false statements,
nepedpazupoBaHue, IEPEBOJI C PYCCKOTO HA aHTITUHCKHIMA.

IIPAKTUYECKOE 3AHSTHUE 11O KYPCY «I[EJIOBOﬁ UHOCTPAHHBINA SI3BIK»
Ne 3

TEMA: The Development Process. Market research. Innovation and Invention.
TIJIAH:

1. lenenonaranue. IlpenmonmaBarens (GopMymupyeT Ienu W 3aJadyd 3aHATHS, UHPOPMHUPYET

CTYJICHTOB O 3aIUIAHUPOBAHHBIX 3a/IaHUAX U (hOpMax pabOTHI.

IIpoBepka JOMAIIHUX YIPAKHEHUN.

3. Urenne u mepeBoa HHMOPMALMOHHBIX CTaTeld MO TeMe. BhIMONHEHHE YNpaXHEHWH M0
AKTUBU3AIMH JIEKCUKU: 3allOJIHEHHE TPOITYCKOB, BOCIPOHM3BEJICHNUE AKTUBHOW JICKCHKH B
KOHTEKCTE, 0OpaTHBIHM MEepeBOJI C PyCCKOTO S3bIKA.

4. 3akperyieHne HM3y4eHHOro Marepuana B (Gopme Oecelapl MpenojaBaTesisi CO CTyIACHTaMU:
KaKyl0 poJib HWrpaeT mnporecc pa3BuTs. KakoBo 3HaueHue wHclefoBaHue pbiHKA? UTO
BBICTYIIAET PE3yIbTATOM HHHOBAIIUU B N300pEeTeHUS?

5. JlomamHee 3amaHue. B kauecTBe momairHero 3aaHus CTYAEHTAM IpejiaraeTcsi COCTaBUTh
TOIIHK IO TEME.

N

IMPAKTUYECKOE 3AHSITHUE IO KYPCY «JIEJJOBOM NHOCTPAHHBIN SI3BIK»
Ne 4

TEMA: Making things. Materials and Suppliers.
TIJIAH:

1. Henenonaranue. [IpernonaBatens ¢GopMynupyeT LT M 3aJauyd 3aHATUSA, UHPOPMHUPYET
CTYJICHTOB O 3aIUIaHUPOBAHHBIX 3a/IaHUAX U (hopMax pabOTHI.

2. IIpoBepka TOMALTHUX YIPaXXKHEHUH.

Urenne u pedepupoBanre WHHOPMAITMOHHO-aHATUTUICCKUX CTaTed 1o Teme: ToBapHBII
ACCOPTUMEHT, JKM3HEHHBIM LMK TOBapa, MO3MIMOHMPOBAHUE TOBapa Ha PBIHKE, IPOJAKT
IUIEHCMEHT (METO/ MPOJBMXKEHUS NIPOIYKTA; MOSBICHUE WIN YIIOMUHAHUE TOBapa WM YCIyTH B
¢mibMe, KHUTE, TEJIEBU3MOHHOM WM paguoIiepeayue, oriadyeHHble IPOU3BOIUTENIEM MTPOIYKTA);
TOBApbl JUINTEIILHOTO IOJb30BaHMs, XOAOBBIE TOBApBI IIMPOKOro norpediieHus. Toprosele
MapKH, ypOBEeHb WH(POPMHPOBAHHOCTH (TOTpedUTeNneil) 0 OpeHe, MPecTUK MApKU; pPeryTarus
TOBapa, penyTanus TOProBoi MapKu, UHAUBHyaIbHOCTb OpEeHAA.
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3. BrinoiHeHUEe JEKCUYECKUX U PEYEBBIX praX(HCHHﬁZ BOIIPOCBI, KOMMCHTHPOBAHHE
OT/ENBHBIX YacTei, true-false statements.

4. I[OMaI_HHee 3a1aHUC. B kauectBe AOMAIIHEro 3aJlaHusd CTyAC€HTaM IIpeajiaracrcia

COCTaBJIEHUE COOCTBEHHBIX CUTYAIMH C aKTHBHBIM cloBapeM. OOpaTHBI epeBo/1 ¢ pycCKOro

A3bIKA.

IIPAKTUYECKOE 3AHSTHUE 11O KYPCY «I[EJIOBOfI UHOCTPAHHBIN SI3BIK»
Ne 5

TEMA: Buyers, sellers and the market.
ITUJIAH:

1. Henenonaranue. [IpenonaBatens GopMyaupyeT HeTd U 3aJadd 3aHITUS, UHOOPMUPYET

CTYJICHTOB O 3aIUTAHUPOBAHHBIX 33JIaHUSAX U (POpMax pabOTHI.

2. TlpoBepka moMamHuX yIpaKHEHUH.

3. Urenuwe m mepeBoa MHOOPMANMOHHBIX CTaTel MO TeMe. BBIMIONHEHUE YNPaKHEHHWH I10
AKTHBU3ALMH JICKCUKH: 3alI0JIHEHUE IPOITYCKOB, BOCIIPOM3BEICHNE aKTUBHOW JIEKCUKHU B
KOHTEKCTE, 0OpaTHBIN MEPEBOJI C PYCCKOTO SI3bIKA.

4. 3akperuieHHe U3Y4eHHOTo MaTtepuaia B (hoopMe Oecellbl MPEnoJaBaTelis Co CTyACHTaMu:
NoTpeOUTEeNH, 3aKa3UuKU, KIMEHTYpHasi 0a3a, KOHEUHBIH MOJB30BaTellb, MEHEIKEPHI IO
3aKyIKaM; TOProBIIbl, IIPOJABIEI HEABUKUMOCTH, YIUYHBIE TOProBLbI. PBIHOK, ppIHOYHAS
SKOHOMMKA, HAPSIKEHHOCTh PhIHKA.

5. lomamHee 3amanue. B kauecTBe JOMAIIHEro 3aJaHus CTYACHTaM MpeiaraeTcs COCTaBUTh

TOIHK IO TEME.

IMMPAKTUYECKOE 3AHSTHUE 11O KYPCY «)IEJIOBOI71 NHOCTPAHHBIN S3BIK»
Ne 6

TEMA: Market and competitions.

IIJTAH:

1. Ienenonaranue. IlpenonaBarens ¢popMyaupyeT LEMH M 3afaydl 3aHATHs, HHPOpMUpYeT

CTYJICHTOB O 3aIUIaHUPOBAHHBIX 3a/IaHUAX U (hopMax pabOTHI.

2. TlpoBepka JOMaIIHUX YIpaKHEHHUH

3. Urenme wu pedepupoBanne WHPOPMANMOHHO-AaHATUTUISCKHX CTaTell 10 Teme:
IIPOHUKHOBEHUE Ha PbIHOK; JOMUHUPOBAHME Ha pBHIHKE; MOHOIIOJIM3ALMS PBIHKA;
BBITECHEHHE JIpYIrMX KOMMAaHWH. PBIHOYHBIM pPOCT; CErMEHT pBIHKA; MapKETUHIOBOE
[ppIHOYHOE]| cerMeHTHpOBaHuE (pa3AesieHne PbIHKAa Ha OT/eNbHbIE TPYIIBI OKyHaTesen);
JI0JIS pBIHKA; pIHOYHBIN uaep. KonkypeHnus.

4. BbINOJIHEHUE IEKCHYECKUX U PEUYEBBIX YIIPaKHEHHI: BOIPOCH, KOMMEHTHPOBAHHE
OTHENBHBIX acTel, true-false statements.

5. JlomamHee 3adaHue. B KkauecTBe J[OMalIHEero 3aJaHus CTYJACHTaM IIpejlaraercs
COCTaBJICHHME COOCTBEHHBIX CHUTYyallMii ¢ aKTUBHBIM ciioBapeM. OOpaTHBIA TEPEeBOJ C
PYCCKOTO s3BIKa.
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IIPAKTUYECKOE 3AHSTHUE 11O KYPCY «I[EJIOBOfI NHOCTPAHHBIN SI3BIK»
Ne 7

TEMA: Marketing and market orientation.
ITUIAH:

1. lenenonaranue. IIpenonaBarens GopMmynupyer 1Held U 3aJaud 3aHATHS, UHOOPMUPYET
CTYJICHTOB O 3aIUIAHUPOBAHHBIX 3aJIaHUSAX U (POpMax paOOTHI.
2. [IpoBepka qoMalHuX yIpaKHEHHH
3. Urenne u pedepupoBanre HHPOPMAIMOHHO-AHATUTHUSCKAX CTATCH IO TeME: HYKIbI
notpedureneil; CBOMCTBO ToBapa (OTIMYUTENbHAS YepTa (XapakTepHUCTHUKA) TOBapa); TOBapHas
BbIroa. Yerbipe P mapkerwHra (4eThipe OCHOBHBIX CPEICTBA MAPKETUHTOBOTO BO3JICHCTBUS:
npoaykt (Product), uena (Price), mecto (Place), mponsuxkenue (Promotion)); MapkeTHHr-MHUKC
(Habop OCHOBHBIX KOMITIOHCHTOB MAapKETHHT'OBOTO BO3JICHCTBUS, MOIAFOIINXCS KOHTPOIIO CO
CTOPOHBI (PUPMBI M UCHIONB3YEMBIX €0 IPU MPOJaXKE TOBApa B CTPEMIICHUU BBI3BATH HKEIAEMYIO
OTBETHYIO PEAKIIMI0 CO CTOPOHBI PBIHKA; BBIICISAIOT 4 OCHOBHBIX KOMIIOHEHTa KOMIDICKCA
MapKeTHHTa: TOBap, [IeHa, MECTO PACIPOCTPAHEHHS K METO/IbI CTUMYJIUPOBAHHUS).
4. BrITIoJTHEHUE JIGKCHYECKUX M PEUYCBBIX YIIPAKHEHUI: BOIIPOCH, KOMMEHTHPOBAHHE
OTHENBHBIX uacTel, true-false statements.
5. JlomamHee 3amanme. B KkadecTBe JOMAIIHEro 3aJaHUS CTYACHTAM IIPEIaracTcs
COCTaBlieHHE COOCTBEHHBIX CHUTYallMi C aKTUBHBIM cioBapeM. OOpaTHBIN MepeBOa C PYCCKOTO
SI3BIKA.

6.2 BHeaynuTopHasi caMocTosITeJIbHAsI padoTa

N3yuenne pexkoOMEHIOBaHHOM JIUTEPaATYypHI.
YTO4YHEHHE U TOMOJIHEHUE KOHCIIEKTOB 110 TEMAaM MOJYJIA.

7. llpumMepHas TEeMaTHKA KOHTPOJBHBIX padoT, KypCcOBbIX padoT (MpU HATUYNH)

[To nanHOM qUCHMIIMHE Y4eOHBIM IJIAHOM KYPCOBbIE paOOThI HE IPETYCMOTPEHBI.
8. IlepeueHb BONPOCOB K IK3aMeHY

8.1. IlepeyeHb BONIPOCOB HA IK3aMeH

1. What do you do? What are you in charge of? What are your responsibilities? Do you
have a nine-to-five job? Is your work interesting? Does it give you positive feelings?

2. What does a person looking for work do? What does a company personnel department
do? Speak about recruitment and selection.

3. Speak about skills and qualifications. Does your educational institution prepare people
for specific jobs? What sort of people does your organization look for in its recruitment?

4. What can you say about pay and benefits in different kinds of jobs? Do you think top
executives are too highly paid? Or do they deserve what they earn?

5. Speak about UK and US managers and executives. Describe an organigram of any big
organization. What words do we use for people carrying out the work of a company and
those leading it and organizing it? What do you know about labour unins and industrial
action?

6. Do you have performance reviews (performance appraisals)? What are the advantages
and disadvantages? Has your organization been restructured? Are there any aspects of the
business that your company outsourced?
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7. What are the main health and safety issues in your job or a job that you would like to
have?

8. Whom do we call a businessman and an entrepreneur? How are people in charge of big
business empires referred to? What famous entrepreneurs do you know? What are they
famous for? In your opinion, are business leaders born or made?

9. Is the public sector in your country very big? Do people who work in it have good
working conditions compared to those in the private sector? Which of these industries are
in the public sector in our country and which are in the private sector? Which have been
privatized? (bus transport, rail transport, electricity supply, telephone services, postal
services, water supply).

10.1s self-employment common in Russia? Does the government encourage it? What is a mutual
company? What sort of reputation do these companies have? Are charities important? Which are
the most active in our country?

11. Is your organization or one you would like to work for, in manufacturing or services or a
combination of both? Where are industries in our country based? Are companies in
different industries grouped in different areas?

12. What is market research? What sort of market research does your company do? Have you
ever taken part in market research as a consumer? What is a product launch?

13. Speak about innovation and invention? What do research centres do? What are patents
for? For you, which is the most important invention of the last 100 years? Which one do
you wish had not been invented?

14. Speak about different kinds of buyers and sellers. What is market economy? What goods
and services does your company sell? Does it sell to the public or to other companies?

15. Speak about companies and markets. How many competitors are there in the market your
company is in? Is competition strong? Who is the market leader? Who are the key
players? If one competitor increases its market share, can the others keep their market
share at the same level?

16. Can a poor product be made successful by clever marketing techniques? Can you think of
any examples?

17. Have you seen any examples of product placement? Do you know any products with
strong brand images? What are the advantages and disadvantages of brand name
products, own brands and generics? Which do you prefer to buy?

18. What is the range of products or services offered by your company or one you admire?
How are they priced? Are there price wars or government price controls in your country?

19. Which types of shops do you use to buy different things? Why? Do you like getting direct
mail? Have you ever bought anything this way? Do you receive cold calls? How do you
react?

20. What advertisements and promotional activities does your company use? What
advertising campaigns are famous in our country?

Oopa3uybl npakmuyueckux 3a0aHuil:

Card 1
1. Pierre is talking about his work. Correct what he says.
1) 1 work for a French supermarket company . | work about the development of new
supermarkets.
2) In fact, I running the development.
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3) I am manage for a team looking at the possibilities in different countries. It's very
interesting.

4) One of my main is to make sure that new supermarkets open on time.

5) I'm also charged with financial reporting.

6) | deal at a lot of different organizations in my work.

7) I'm responsible of planning projects from start to finish.

8) I work closely near our foreign partners, and so | travel a lot.

Card 2

Complete the text with the correct prepositions.

Rebecca lives in London and works in public relations. She leaves home for work at 7.30
am. She drives 1) ....... work. The traffic is often bad and she worries about getting 2) ...... work
late, but she usually arrives 3) ...... work at around nine. She finishes work quite late, at about
eight. 'Luckily, I'm never ill," she says. 'l could never take the time 4) ....... work'. She loves what
she does and is glad to be 5) ....... work. Some of her friends are not so lucky: they are 6) ......
work.

Card 3

Write about each person using words denoting types of job or work, and the words in
brackets. The first one has been done for you.

1) I'm Alicia. | work in a public library in the afternoons from two until six. (I/job) - | have
a part-time job.

2) My husband works in an office from 9 am to 5.30 pm. (he/job)

3) Our daughter works in a bank from eight till five every day. (she/work)

4) I'm David and | work in a cafe from 8 pm until midnight. (1/work)

5) My wife works in local government and she can have this job for as long as she wants it.
(she/job)

6) Our son is working on a farm for four weeks. (he/job)

7) Our daughter is working in an office for three weeks. (she/work).

Card 4
Which person (1-5) is most likely to do each of the five things (a-e)?
1) A software designer in an Internet company. Has to be in the office.
2) An office worker in a large, traditional manufacturing company.
3) A manager in a department store in a large city. Lives in the country.
4) A construction worker in a building site where work goes on 24 hours a day.
5) A technical writer for a city computer company. Lives in the country.
a) work in shifts
b) work under a flexitime system
c) telecommute
d) commute to work
e) clock on and off at the same time every day.

Card 5
Five people talk about their jobs. Match the jobs (1-5) to the people (a-e) and put the
words in brackets into the correct grammatical forms.
1) accountant
2) postwoman
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3) flight attendant

4) software developer

5) teacher

a) Obviously, my work involves ..... (travel) a lot. It can be quite physically ....... (tire), but
I enjoy ....... (deal) with customers, except when they become violent. Luckily, this doesn't
happen often.

b) I like ...... (work) with figures, but my job is much less ....... (bore) and routine than
people think. The work ...... (involve) a lot of human contact and teamwork, working with other
managers.

c) Of course, it involves getting up quite early in the morning. But I like ......... (be) out in
the open air. And | get a lot of exercise!

d) You've got to think in a very logical way. The work can be mentally ....... (tire), but it's
very satisfying to write a program that works.

e) I love my job. It's very ....... (stimulate) and not at all ....... (repeat): no two days are the
same. It's good to see the children learn and develop.

9. YueOHO-MeTOoaAnYEeCKoe 1 I/IH(l)OpMaIII/IOHHOC odecmeyeHue

9.1. OcHoBHas y4yeOHas TuTepaTypa:
1. Konecuukona, H.JI. JlenoBoe obmienue: Business Communication: y4e6.mocobue.-7 u3.-
M: ®nunra:Hayka, 2009. 10 k3.
2. Kypc nenosoro anrauiickoro si3eika / [coct.3.Koresa].-M.:PUTTIOJI knaccuk, 2011. 10 3k3.

9.2. lonoHuTeIbHASA yueOHasl TUTepaTypa:

1. AnekcanapoBa, O.B. CoBpemeHHbIl  aHriuiickuii  s3blKk.  Mopdonorus u
cuntakcuc=Modern  English Grammar. Morphology and syntax:[y4e6.moco0.-
MockBa:Akagemust, 2013. 10 ok3.

2. HanueBckas, O.E. AHrimiickuil s3bIK AN MEXKYJIbTYPHOTO U NPO(ECCHOHATBHOTO
obmenus=English for cross-cultural and professional communication: y4e6.moco6wue.-4-¢
u3a.,crep.- MockBa:®@nunra:Hayka, 2015. 10 k3.

3. Kiumosuy, H.W. Aurnwmiickuit 3k i d¢dexTuBHOrO obrenus=English for Effective
Communication. Yposens B2.-M.:MI'IMO Yuusepcuret,2010. 10 3k3.

4. Hexaesa, I'.b. Aurnwmiickuii 361K T aeaoBoro obmenus=Business English in practice:
yueOnuk / I'.b.Hexaesa, B.I1.ITnukoBa.-Mocksa: I[Ipocniekr,2016. 10 k3.

5. IlleBeneBa, C.A. AHMIumicKUA  S3bIK  JUISI  TyMaHUTapueB  [DJNEKTPOHHBIN
pecypc]:yue6.1mocob.11st By30B. — M., 2011. 5 3K3.1UCKOB.

6. IlleBuenko, O.I'. I'marom:Bpems um 3ayor: yde0.-mMeTon.nocodme. — IleTpomnarioBCck-
Kamu.:KamI'V nm. Butyca bepunra, 2013. 72 3k3.

10. ®opmbl M KpUTEPHUH OLICHNBAHUS YUeOHON /1esiTeIbHOCTH CTY/IeHTa

Ha ocHoBanmnu pa3zpaboTaHHONH KOMIIETEHTHOCTHOM MOJENH BBITYCKHHKA 00pa3oBaTebHbIC
LEJT TPEe/CTaBICHbl B BHJE HAOOpa KOMIETEHIMH KaK IUIAHUPYEMBIX pe3yJIbTaTOB OCBOCHHMS
oOpazoBarenpHOM Tporpammbl. OmpesiesieHne YpOBHS JOCTHXKEHHS TJIAHUPYEMBIX pPe3yJIbTaToB
OCBOEHHUSI 00pa30BaTENbHON MpOrpaMMbl OCYILECTBISIETCS TOCPEACTBOM OLEHKH YPOBHS
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1o
(ypoBeHb

C(bOpMI/IpOBaHHOCTI/I KOMIICTCHIMKM MW OLCHKH YPOBHA YCIIEBACMOCTHU 06yanomer0c;I 10

OATHOAIUIEHOM

CUCTEMC

(«OTIIMYHOY,

«HEYJIOBIIETBOPUTEIHHOY, «3aUTCHO», «HE 3aUTECHOY).

OCHOBHBIMH KPUTEPHUSIMH OIICHKH B 3aBUCHMOCTH OT BHJIa paOOTHI 00YUYarOIIerocs sBISIFOTCS:
c(hOPMHUPOBAHHOCTh KOMIICTCHITMI (3HAHWM, YMEHWH W BJIAJICHHWH), CTENCHb BJIAJICHUS JEIIOBOM
TEPMUHOJIOTUEH, TOTMYHOCTh, 0OOCHOBAHHOCTh, YETKOCTh M3JIOXKEHHS MaTepraina, OpUEHTUPOBAHUE
B CIICIMAIbHOM JIUTeparype.

«XO0pOoUIo»,

«YAOBJIIETBOPUTEIIBHO,

Kputepuu onenuBanus ypoBHsi cpopMHUPOBAHHOCTH KOMIIETEHIIUIl 1 OLIEHKH

Texkymmii KOHTPOJIb

YPOBHS YCIIeBA€MOCTH 00y4aK0IIErocs

YpoBeHb YpoBeHb
chopMupOBal  OCBOEHHS
(popmup . Buinoanenue
HHOCTH MOIyJei Buvinonnenue
Yuacmue 6 ouckyccuu NPAKMu4ecKux
KOMIIETEHIIH| JUCUUIIIUHBI . mecmos
3a0aHull
" (orieHka)
CryaeHT aKkTUBHO I'pamoTHOE 1 I'pamoTtHOE N
y4acTBYET B OOCYKJICHUU | TIOJHOE BHITIOJHEHHE MOJTHOE
Bericoknii OTJINYHO BOIIpOCa C NPaKTUYECKUX BBIIIOJIHEHHE
HMCIOJIb30BaHUEM 3aJaHuH 3aJaHIH TecTa
pa3IMYHBIX APTYMEHTOB
CTyJIeHT YIacTBYET B I'pamotHOE, HO Brimonneno
y yd y HETOCTAaTOYHO 75-95 %
. 00CyKJI€HUH BOIIpOCca C .
bazoBsrit XOPOIIIO MTOJTHOE BBHITIOJIHCHHE 3aIaHU I
HCIIOIb30BAHUEM
MPaKTUYECKUX
Pa3IUYHBIX apPTYMEHTOB .
3aIaHuI
Henocrarouno BrimosineHo
MIOJTHOE BBHITIOJIHEHHE 55-74 %
CTyneHT He10CTaTOYHO .
[ToporoBsl | y1oBIETBOP MPaKTUYECKUX 3a1aHUI
. AKTHBHO Y4YacTBYET B .
71 WUTEITBHO 3a/IaHui, IpU
00CyX/IeHIHU BOTIpOCca
BBITIOJIHEHUH
JIOMYIIEHbI OIMMUOKH
Komnerenn [IpakTuueckue Brinonneno
WU HE HEY/IOBJICTB CTyneHT He yJacTBYeET B 3a/IaHusI HE MmeHee 55 %
c(hOpMHUPOB | OPUTEITHHO 00CYKJIEHIH BOIIpOCca BBITIOJTHEHBI 3a1aHU I
aHbI
IIpomeskyTOUHAs aTTecTALMS
YpoBennb
chopmupoBaH YpoBeHb 0CBOEHMS
HOCTH AUCHMILINHBI 3auer
KOMIIeTEeHIIHH
PacimmpenHoe 3HaHHE ¥ IOHUMaHUE COACPKAHUS
Bricoknii OTnM4HO, 3aYTEHO BOIIPOCA, CBOOOJHOE BIAJACHUE CIHELUATBLHON
TEPMHUHOJIOTUEN
. Xoporiee 3HaHWE W TOHMMAHUE COJCPKAHUS
bazoBblii Xopo11o, 3a4TEHO N
BOMpOCa, CBOOOJHOE BIAJIEHUE CHEUUAIbHOI
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TEPMUHOJIOTHEH, OTAEIbHbIE HE3HAYUTEIbHbIE
OomMOKM  (PaKTUYECKOro,  IPaMMAaTHYECKOro,
(dhoHEeTHUECKOro xapakrepa

3HaHMEC W IIOHHMAaHUC OCHOBHOTO COACPKAHUA

BOIIpOCa c HEKOTOPBIMH npoOenamu,

. Y 10BIETBOPUTENHHO, o
[Toporosrii SAUTEHO HEIOCTaTOYHOE BJIaJICHUE CTIeIMATIbHOM
TEPMHUHOJIOTHEH, OIINOKH (haKkTUYECKOTO,

rpaMMaTHYECKOT0, (POHETHYECKOT0 XapaKTepa

Komnerenuuu vHe | HeynosnerBopurenbHo, | OTCYTCTBYET 3HAHHME HM3Yy4aeMOro Marepualia u
c(hopMUpPOBaHbI HE 3a4TEHO BJIAZICHUE CIIEIMAJILHON TEPMHUHOJIOTUEN

11. MaTepuanbHo-TexHH4YecKasi 6a3a

1. O0ueyHUBEPCUTETCKUIT KOMIBIOTEPHBIN LIEHTp 00y4deHus u TectupoBanus (403 aynurtopus, 4
sTax 1 yueGHOTO KOpIyca).

2. CTyneH4ecKuil YUTaIbHBINA 3a1 (C KOMIBIOTEPU3UPOBAHHBIMU MECTAMHU U MOJKIIOYCHHEM K
cetu MHTEpHET).

3. Ayaurtopus 206, o0opynoBaHHasi KOMIIBIOTEPOM, MPOEKTOPOM M MHTEPAKTUBHON JOCKOU (2
sTax ydebHoro kopiryca Ne3).

4. Aynutopus 108, 111, o60pyaoBaHHBIE KOMITBIOTEPAMU C BBIXOJOM B VIHTEpHET 1 MOHUTOPOM
(1 aTaxx yuebnoro xopiryca Ne3).




