[lokymeHT n A{l‘dmﬂuuﬁ SMEKTPORAON TTORMVCEH ‘ ‘ CMK-PHI{-BI 112-2023

NHbopMauns-e-BRaaR ERe: ” <
®UO: Pebko eﬁgﬁgqy%mawgmaMMa muctiummuabl - b1.0.02.01  «/lemoBoil WMHOCTpaHHBIA  S3BIK»  TIO

[lomxHocts: W HaEpasiaeHuto  noarorosky  44.04.01  «llemarormueckoe  oOpa3oBaHue»  (YpOBEHBb
Nata nognncprvaPa O Tparypei J,ipoduns «CoOBpeMeHHOE MeJarornyeckoe 0opa3oBaHue»

YHUKanbHbI MPOrpaMMHbIA KIKOY:
e789ec8739030382afc5ebff702928adf1af5cfb

MuHHICTEPCTBO 00pa3oBanus u Hayku Poccuiickoii @enepanuu
®enepalibHOE TOCYAAPCTBEHHOE 0I0/KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICIIET0 00pa30BaHUs
«Kamuatckuii rocyapcTBeHHbIN yHUBEpCUTET UMeHH Butyca bepunra»

PaccMOTpeHO U yTBEpKAECHO Ha 3acelaHuU
Kadeapel eAaroruku

«20» anpenst 2023 r., npotokon Ne 9

3aB. Kageapoi ne1aroruku

N.N. ITpommnHa

PABOYAS TIPOTPAMMA YYEFHOM JUCIATIIAHBI

b1.0.02.01 Ie10B0i MHOCTPAHHBIN A3BIK

Hanpasienue noaroroBku: 44.04.01 Ilemarornueckoe odpazoBaHue
I[poduan noaroroBku: «CoBpeMeHHOE MEAArOTMYECKOE 00Pa30BAHUE)

Kpainpukanus BeINYCKHUKA: MarucTp
®opma 00yueHHUs1: OUHAS

Kype: 1

Ik3amen: 1 cemectp

I'ox naGopa: 2023

[TerponaBnoBck-Kamuarckuit
2023 .



OIIOIT | | CMK-PI1/I-B1.112-2023
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PabGouas mporpamma coctaBiieHa ¢ yu€ToM TpeOOBaHUU (enepaTbHOr0 TOCYIapCTBEHHOIO
00pa30BaTeNIbHOTO CTAaHAApPTa BBICHIETO OOpPa30BaHHUS - Marucrparypa IO HaIpaBICHUIO
noarotoBku 44.04.01 [Temarornyeckoe oOpa3oBaHue, YyTBEPKAEHHOTO MTPUKa30oM MUHHCTEPCTBA
oOpa3oBanus u Hayku Poccuiickoit @eneparnuu ot 22.02.2018 r. Ne 126, 3apeructpupoBaHHbIM
B Munrocte Poccun 15.03.2018 r. Ne 50364 (nanee ®I'OC BO).

PazpaboTumk:
JOIICHT KaeIphl MHOCTPAHHBIX S3BIKOB U TIEPEBOAOBEICHUS
E. B. Cyropmuna
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1. lleab u 3apa4un OCBOEHMSI AM CIUILJIMHBI

Llenv oceoenuss Oucyuniunbl — COBEPIICHCTBOBAHNUE TEXHUYECKUX HABBIKOB YTCHHS U TEPEBOJA
TEKCTOB JCIIOBOM TEMAaTWYCCKOW HAIMPaBICHHOCTH; OBIAJICHHE PEYCBBIMU CHUTYaIllUSIMU,
MIPUMEHUTEIBHO K chepam Ou3Heca.

3agauu AMCUMIINHBIL:

B niporiecce u3ydeHus: AUCIUTUIMHBI PEIIAIOTCS CIIEAYIOIINE OCHOBHBIC 33/1a4u:

- pa3sBUTUC Yy MAruCTpaHToOB YMCHUSA CaMOCTOSATCIbHO HpI/IO6peTaTL 3HaHUA  JI1
OCYIICCTBIICHHS JICJIOBOH KOMMYHHMKAIUM HAa MHOCTPAHHOM S3bIKE;

- MOBBIILICHUE YPOBHS Y4YeOHOHl aBTOHOMHH, CIIOCOOHOCTH K €aMOOOpa30BaHMIO, K
pa60Te C MyJIbTHMeI[HfIHLIMH nporpamMmmamiu, SJICKTPOHHBIMH CJIOBapAMH, HWHOSA3BIYHBIMU
pecypcamu cetu VHTEpHET;

- pa3BUTHE KOTHHTHUBHBIX M HCCIICOBATEIIbCKUX YMEHHH, paclUIMpeHHe Kpyro3opa u
MOBBIIIICHUE UH()OPMAIIMOHHOHN KYJIBTYPhl MATCTPAHTOB;

- popMHpOBaHUE NIPEACTABICHUs 00 OCHOBaX MEKKYJIbTYPHOH KOMMYHHUKAIMH, BOCIIUTAHHUE
TOJICPAHTHOCTU U YBAXKCHUA K JYXOBHBIM LICHHOCTAM PAa3HbIX CTPaH U HAPOAOB;

- paclIMpeHue CJIOBapHOro 3amaca W (OPMHPOBAHHE TEPMHUHOJIOTMYECKOrO armapara Ha
WHOCTPAHHOM SI3BIKE B TIpeJienax OPUIHAIEHO-IEIIOBOM Cephl.

2. Mecto aucunminnsl B ctpykrype OII BO

b1. Obs3arenbHas yacTb. 1 U3y4eHUs AUCHUILUIUHBI HEOOXOAMMBI 3HAHHUS U KOMIETEHIUH,
MOJIyUEHHBIE CTYJEHTAaMH B pe3ylbTaTe€ HU3Y4YEHHUS OCHOB (DOHETHUECKOIo, JIEKCHUYECKOTO,
IpaMMaTHYeCKOro CTPOs sI3bIKAa, MHTOHALMM AHTJIMHCKOIO f3bIKa, MPAKTUYECKOH IpaMMAaTHUKH.
W3ydyeHrne OUCHUIUIMHBI TOTOBUT CTYACHTOB K MPAKTUYECKOMY HMPUMEHEHHIO MHOCTPAaHHOTO
A3bIKa B cpepe 1eI0BOro o0IIeHus.

3. Ilnanupyemble pe3yJibTaThl 00y4eHHs MO0 JUCHHUIINHE

[Tponiecc u3yyeHHs AUCLUMIUIMHBI HalpaBieH Ha (OPMUPOBAHHE CIEAYIOUIMX KOMIIETCHIMH B
cootBercTBUU ¢ ®PI'OC BO 1o naHHOMY HarpaBJiI€HHIO MOATOTOBKH:

Kon
koMneT | KommereHus
CHIUU

YHuBepcaibHble JECKPUITOPBI CPOPMUPOBAHHOCTH
KOMIIETEHLIUU
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YK-4

Crnioco0eH npuMeHsSTh
COBpEMEHHBIE
KOMMYHHKAITIOHHBIC
TEXHOJIOTHH, B TOM
quCclie Ha
WHOCTPaHHOM(BIX )
si3bIKe(ax), JUIst
aKaJeMHYeCKOro u
npodeccnoHaIbEHOTO
B3aHUMOJICUCTBU

YK-4.1.

- YCTaHaBIMBAaE€T KOHTAaKThl W OpraHU3yeT OOIICHUE B
COOTBETCTBUU C MOTPEOHOCTSIMHU COBMECTHOW AESITEITHLHOCTH,
HCIIONB3Ysl COBPEMEHHBIE KOMMYHUKAIMOHHBIE TEXHOJIOTHU;
VK-4.2.

- COCTaBJIIET B COOTBETCTBHU C HOPMAaMHU PYCCKOTO SI3BIKA
JIEJIOBYIO JIOKYMEHTALIUIO Pa3HBIX KAHPOB;

VK-4.3.

- COCTaBJISIET THUIOBYIO [IEJIOBYIO JOKYMEHTAIUIO ISt
aKaJIeMHMYECKMX W NpO(PECCHOHAIBHBIX  IIeJed  Ha
WHOCTPAHHOM SI3BIKE;

VK-4.4,

- co3JaeT pasuyHbIC aKaJeMHYECKHUE WA
npodecCuoHaAIBbHBIC TEKCTHl HA MHOCTPAHHOM SI3BIKE;

YK-4.5.

- OpraHusyetr 0oO0CYXJIeHUE PE3yIbTaTOB HCCIIECIOBATEIHCKON
U TPOCKTHOM JAESATENBHOCTH HA PA3JIMYHBIX MyOJIUYHBIX
MEpOIPHUATHSIX Ha PYCCKOM sI3bIKE, BbIOMpas Haubolee
MoAXOAsIINi hopmar;

VK-4.6.

- TPENCTaBIACT  pe3ylbTaThl  HMCCIEIOBATEIbCKOW U
MPOEKTHOM  JIEATENbHOCTH Ha Pa3IUYHBIX MYOJIMYHBIX
MEPOTIPUSITHSIX, y4acTByeT B aKaJgeMHUYECKUX u
npodeccHnoHaNbHBIX AUCKYCCUSAX Ha HHOCTPAHHOM SI3BIKE.

4. Conep:xkanue QU CHUNTHHBI

Tema 1. Business organizations.

Cemecmp 1

MOAYJIb: UHOCTpaHHBIH A3BIK

Tunsl paboThl B 3aBUCUMOCTH OT Tpaduka pabouero AHs: MOCTOSHHAs, BpeMeHHas paboTa,
Ha TIOJHBIN (HETOoJIHBINA) pabouyuii AeHb, IO CMEHaM, C HOPMHPOBAHHBIM (HEHOPMHPOBAHHBIM)
pabounM nHeM, ¢ THOKHM TpadukoM padoThl, pabota Ha momy W T. 1. [lcuxomormveckas
yJIOBJIETBOPEHHOCTh pPaboTOil: pabora: paboTa HMHTEpecHas, CTUMYJIUpPYIOLIas, MpUHOCSIIAs
yIIOBJIETBOPEHHUE, PYTUHHAS, YTOMUTEIbHAs!, BBIMAThIBAIOIIAs, TSKeas, CKy4Has U T. II.
Tema 2. Manufacturing and services.
[TonGop kanpoB, Hailm, areHTCTBa Mo noadopy kaapoB. [locTymienue Ha paboTy, mpuem
JIOKYMEHTOB, I0/laya 3asBJICHHS, PE3IOME, CONPOBOAMUTEIBHOE NHCbMO. PaccMoTpeHue
3agBJIEHUS, IMPOBEPKAa PEKOMEHJATENbHbIX IUCEM, MpUIJIAIIEHWEe Ha HHTEPBbIO,
ncuxoMmerpuyeckue TecTel. OTOOp KaHAMIATOB, MPEUIOKEHUE IOJDKHOCTH, HPUHSTHE,
OTKJIOHEHHE NpeaiokeHus. HaznaueHue Ha 10JKHOCTb.
HccnenoBanust pelHKa, COBET MOTpeOUTENEH, TPOrHO3bI CObITa, OeTa-Bepcus (Bepcus
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IPOJAYKTa, BBIIYIICHHAS Uil O€Ta-TECTUPOBAHUS ), OTBITHBIE 00Pa3libl, TECTUPOBAHUE TIPOIYKTA,
BBIBOJI TOBapa Ha PHIHOK, IPOEKTHbIE HEJJOPAOOTKH).
Tema 3. The Development Process. Market research. Innovation and Invention.

UccnenoBanuss mo pa3paboTKe TMPOJAYKTa; MEPeNOBble TEXHOJOTUHU; NATEHTHl U

MHTEJUIEKTyaJIbHast COOCTBEHHOCTb, aBTOPCKHIA TOHOPAp, aBTOPCKOE MPABO.
Tema 4. Making things. Materials and Suppliers.

ToBapHbBIi ACCOPTHUMEHT, KU3HEHHBIM LUKJI TOBapa, MO3MLUMOHUPOBAHUE TOBapa Ha
pBIHKE, MPOJAKT IUIEMCMEHT (METOJ MPOJBHXKEHUS MPOAYKTA; MOSBICHHE WM YIOMHHAHUE
TOBapa WM YCIyrd B (uiabMe, KHHUIEe, TEJIEBU3MOHHON WM paguorieperade, OIlaueHHbIC
MIPOU3BOUTENIEM MPOJYKTA); TOBAPbl JUIUTEIHHOTO MOJIb30BAHUS, XOJOBbIE TOBAphl LIMPOKOTO
notrpebsieHusi. ToproBele Mapku, ypoBeHb HWH(DOPMHPOBAHHOCTH (ToTpeOuTeneit) o OpeHe,
MPECTUK MapKH; peryTalus ToBapa, penyTraius TOproBoi MapKu, MHANBUAYAIBHOCTH OpeHa.
Tema 5. Buyers, sellers and the market.

[ToTpeburenu, 3aka3yuky, KIMEHTypHas 0a3a, KOHEUHBIN MOJIb30BaTEllb, MEHEIKEPHI IO
3aKylKaM; TOPTOBIbI, IPOJAABIBI HEABUKUMOCTH, VYJIMYHBIE TOProBUbl. PBIHOK, pBIHOYHAS
SKOHOMUKA, HAMPS)KEHHOCTh PhIHKA.

Tema 6. Market and competitions.

[IpoHMKHOBEHHE HA PHIHOK; JOMHUHUPOBAHHME HA PBIHKE; MOHOIIOJIM3ALUs PBIHKA;
BBITECHEHUE JIPYTUX KOMIAHUNA. PRIHOUHBIN POCT; CErMEHT PhIHKA; MAPKETUHTOBOE [PHIHOYHOE]
CEerMEHTUpOBaHUE (pa3felieHue pbIHKA Ha OTIENbHbIE TPYIIbI MOKYIMaTenei); oJid PhIHKA;
pbIHOYHBIN Jaep. KonkypeHus.

Tema 7. Marketing and market orientation.

Hyxnpl morpebuteneii; cBOWCTBO ToBapa (OTIWYUTENbHAS uepTa (XapaKTEpPHCTHKA)
TOBapa); ToBapHas Bbiroga. Yersipe P MapkeruHra (4YeTblpe OCHOBHBIX CpE/ICTBa
MapKeTHHroBoro Bo3zzeiicteus: nmpoaykt (Product), uena (Price), mecto (Place), npoaBuxenue
(Promotion)); mMapkeTHHT-MHUKC (Ha0Op OCHOBHBIX KOMIIOHEHTOB MapKETHHI'OBOTO BO3/ICHCTBUS,
MONJAIOIINXCS KOHTPOJIIO CO CTOPOHBI (PUPMBI M HCIONB3YEMBIX €10 MpHU IMPOJaxke ToBapa B
CTPEMIICHHM BBI3BATH JKEJIAEMYI0 OTBETHYIO PEaKLUMIO0 CO CTOPOHBI pbIHKA; BBLACIAIOT 4
OCHOBHBIX KOMIIOHEHTa KOMILJIEKCa MAapKEeTHHra: TOBap, LI€HA, MECTO paclpoCTpaHEHUs u
METOJIbI CTUMYITUPOBAHUSA).
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5. TemaTnueckoe INIAaHUPOBaHUE

JMucnummna: 51.0.02.01 [lenoBoif ”HOCTPaHHBIN S3BIK
Hanpasisenue noaroroBku: 44.04.01 «Ilenarornueckoe oOpazoBaHue», TPO(Ib MOATOTOBKH
«CoBpeMeHHOE MeJarormiecKoe 00pa3oBaHue»
I'pynna: CIIOmM-22, 1 xypc, 1 cemectp

Moy IucuuIIAHbI

Ne | Haumenonanue monyiasi | Jlekuuu | [lpakruxn/ | JIadoparopunie | Cam. | Beero,
P— padora | yacos
1 | MnocTpaHHbBIii A3BIK 0 30 0 42 72
Bcero 0 30 0 42 72
TemaTruueckuii 1ian
Monyns 1
No Koi-Bo
TeMbI Tema 4ACOB KOMHeTeHHI/II/I 10 TEMC
IMpakTuyeckue 3aHsATHSA (CEMUHAPBbI)
1 Business organizations. 4 YK-4
2 Manufacturing and services. 4 YK-4
The Development Process. Market YK-4
3 research. Innovation and Invention. 4
4 Making things. Materials and Suppliers. 4 YK-4
5 Buyers, sellers and the market. 4 YK-4
6 Market and competitions. 4 YK-4
7 Marketing and market orientation. 6 YK-4
CamocrosiTeibHas paGora
1 Products and brands. 10 YK-4
2 Promotion. 10 YK-4
3 Assets, liabilities and balance sheet. 10 YK-4
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4 The bottom line. Accounts. 10 VK-4

5 Personal finance. 12 VK-4

6. CamocrosiTesibHasi pabora
CamocrosiTenbHas padoTa BKIIOYACT JIBE COCTABHBIC YACTH: ayIUTOPHAs CAaMOCTOSTEIIbHAS
paboTa ¥ BHEayIUTOpPHASI.
Camocmoamenvhas ayoumophas paboma BKIIOYACT BBIIOIHEHHE MPAKTUYECKUX 3a1aHUH
Y IUCbMEHHBIX YIPaKHEHHH.
Breayoumopnasa camocmosmenvuas padoma CTYACHTOB 3aKIOYAeTCS B CIEIYIONIHX
dbopmax:
- W3y4YeHHE JIUTEpPaTypbl [0 JIEJIOBOMY aHIJIHMICKOMY; OCMBICICHHE H3ydaeMOu
JUTEPATYPHI;
- BBINOJHEHUE YIPAKHECHHH.

6.1. [li1aHbl MPAKTHYECKUX 3AHATHH

IUIAHBI TIPAKTUYECKHUX 3AHSTHIA
MOJIVJIb 1

INPAKTUYECKOE 3AHSTHUE I10O KYPCY «I[EJIOBOI71 UHOCTPAHHBIA SI3BIK»
Nel

TEMA: Business organizations.
TIJIAH:

1. Henenonaranue. [IpenonaBatens ¢GopMyIupyeT LT M 3aJaud 3aHATUsA, HHQOpMHUpYyeT

CTY/ICHTOB O 3aIUTAHMPOBAHHBIX 3aIaHUSAX U popMax paboTEHI.

YreHue u nepeBo]] TEKCTa 110 TEME.

3. ObcyxneHne TeKkcTa W OTBETHl HAa BOIMPOCHI MO TEKCTY: BHIBI PabOTHI (IIOCTOSHHAS,
BpEMEHHasl, Ha MOJHBIN/HEMONHbIN pabounii AeHb), paboure 0053aHHOCTH, CIIOCOOBI pabOTHI
(HOpMHpOBaHO, 10 CMEHaM, Ha JIOMY, CO CBOOOAHBIM IpaUKOM M T. II.), KaYECTBO pabOTHI
(uHTEepecHast, CKyyHasi, pyTHHHasi, MOHOTOHHAs, TpeOyromast 00JIbIIoi 0Tauu U T. I1.).

4. BeIroHEHNE YIIPaKHEHUH 10 aKTUBU3AINH JICKCHKH.

5.JlomaiHee 3aaHue. B kauecTBe 1oMalIHero 3ajaHust CTyA€HTaM MpeaaraeTcs BbIMOJIHUTD

yIpa)KHEHUs 110 AKTUBU3ALIMH JIEKCUKU: 3aTI0JHEHUE MTPOITYCKOB, BOCIPOM3BEIEHUE aKTUBHOM

JIEKCUKH B KOHTEKCTEe, OOpaTHBII MepPEeBOJ] C PYCCKOTO S3bIKa

N

IMPAKTHYECKOE 3AHSITUE IO KYPCY «IEJIOBOM NHOCTPAHHBIN SI3BIK» Ne
2

TEMA: Manufacturing and services.
TUJIAH:

1. [lenenonaranue. IlpemomaBarens (GopMymupyeT menw W 3agaqyd 3aHATHS, WUHPOPMHUPYET
CTY/ICHTOB O 3aIlJTAHMPOBAHHBIX 3a/1laHUAX U (popmax paboTBhI.
2. TIpoBepka TOMaNTHUX YIPAKHEHUH.
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3. 3akperieHue W3Y4YEHHOTO Marepuana B (opme Oeceapl NpernoaaBarelsi cO CTYICHTaMHU.
MopenupoBanre KOMMYHUKAaTHBHON CUTYaIIHH.
Benenue HOBOI Jiekcnueckoit Tembl: [Togdop kaapoB, HaiiM, areHTCTBA O MOAOOPY KaJapoB.
[loctymnenne Ha  paboTy, TpHEM JIOKYMEHTOB, IIojada 3asBICHUS, pe3oMe,
COIIPOBOJIUTENIFHOE TMHCHhMO. PaccMoTpeHue 3asBieHHs, NpPOBEPKAa PEKOMEHAATEIbHBIX
nyceM, INpUITIAlleHHe Ha HMHTEPBBIO, IICHXOMETpHuYeckue TecThl. OTOOp KaHIUAATOB,
NpeUIOKEHNE  JOJDKHOCTH, TPHUHATHE, OTKIOHEHWE NpeiokeHus. HasHauenne Ha
JIOJKHOCTb.
HccnenoBanust pplHKa, COBET MOTpeOUTENEH, MPOrHO3bI COBITA, OeTa-Bepcus (Bepcus
IPOJIyKTA, BBIYIICHHAs U1 OeTa-TeCTUPOBAHUS ), ONBITHBIE 00Pa3Ibl, TECTUPOBAHUE
MIPOAYKTA, BEIBOJ] TOBapa Ha PHIHOK, TPOEKTHBIE HEOPAOOTKH).

4. JlomamHee 3ajaHue. B xadecTBe JOMaIIHEro 3aJaHus CTYISHTaM IPEUIaracTcs BBIIOIHUTH
yIPaOXHEHUs] Ha KOMMEHTHPOBAHME OTACIbHBIX dYacTell TekcTa, true-false statements,
nepedpasupoBaHue, MePeBOJl C PYCCKOTO Ha aHTIIMHCKUH.

IIPAKTUYECKOE 3AHSTHUE 11O KYPCY «I[EJIOBOﬁ UHOCTPAHHBINA SI3BIK»
Ne 3

TEMA: The Development Process. Market research. Innovation and Invention.
[IJTAH:

1. lenenonaranue. IlpenogaBatens dopMmynupyer Lead W 3aJaddl 3aHATHS, HUHPOPMHUpPYET

CTYJICHTOB O 3aIUIAHUPOBAHHBIX 3aJIaHUSAX U (POpMax paOOTHI.

[IpoBepka JOMAIIHUX YIIPAXKHEHUN.

3. Urenne u mepeBoa WHOOPMAINMOHHBIX CTAaTeld MO TeMe. BBINMONTHEHHWE YIPaXHCHHHA I10
AKTUBM3AaLlMM JICKCUKU: 3alOJIHEHUE MPOITYCKOB, BOCIPOMU3BEICHUE AKTUBHOW JIEKCUKU B
KOHTEKCTE, 0OpaTHBIN NIEPEBOJI C PYCCKOTO SI3bIKA.

4. 3akperieHHe W3Y4YEHHOro Mmarepuana B (opme Oecenbl MpemofaBaTeNs CO CTYACHTaMU:
KaKyl0 pOJIb WTpaeT mporecc pa3BuTsa. KakoBo 3HaueHHWE WHCIeAoBaHHE pbhIHKA? UYTO
BBICTYIIAET PE3yJIbTaATOM MHHOBAIIUU M U300pETeHUs?

5. llomamHee 3amaHue. B kadecTBe JOMalIHEro 3a/aHusl CTYAEHTaM MPEUIaraeTcsi COCTaBUTh
TOIIHK I10 TEME.

no

IMPAKTHYECKOE 3AHSATHE 110 KYPCY «I[E.JIOBOﬁ HHOCTPAHHBIN S13BIK»
Ne 4

TEMA: Making things. Materials and Suppliers.
IJTAH:

1. lenenonaranue. IlpenmonmaBarens QopMynmupyeT Iend W 3agaddl 3aHITHSI, WHOOPMHUPYET
CTY/ICHTOB O 3aIlJTAHMPOBAHHBIX 3a/1laHUAX U (popMax paboTBHI.

2. TIpoBepka TOMaNTHUX YIPAKHEHUH.

UYrenne u pedepupoBanue HHYOPMAIIMOHHO-AaHATUTHUUYECKUX CcTaTell mo TeMe: ToBapHBIHA
ACCOPTHUMEHT, JKM3HEHHBIM IUKJ TOBapa, MO3MIIMOHMPOBAHWE TOBapa Ha pBIHKE, MPOJAKT
IUIEMCMEHT (METOJ IPOABMKEHUSI IIPOLYKTA; MOSIBJICHUE UM YIIOMUHAHUE TOBapa WIN YCIYTH B
buibMe, KHUre, TEJIEBU3NOHHON WM pajiuonepeade, orlaueHHbIe TPOU3BOIUTENEM MPOIYKTA);
TOBapbl JUINTENILHOTO IMOJB30BaHMs, XOJOBBIE TOBAaphl HIMPOKOro mnorpebienus. Toproeie
MapKH, YpPOBeHb MHPOPMHUPOBAHHOCTU (IOoTpedureseil) o OpeHae, MpecTU:K MapKu; peryTarus
TOBapa, pernyTanus TOProBoi MapKu, UHAUBHIYaIbHOCTh OpeHaa.
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3. DBbInonHEHHE JIEKCHYECKUX W PEUEBBIX YIPAKHEHHWH: BOMPOCH, KOMMEHTHPOBAHUE

oTIeNbHBIX yacTel, true-false statements.

4. JlomamHee 3angaHve. B kadecTBe JOMalHEro 3aJaHUsl CTYACHTaM IIpeajiaraercs
COCTaBJIEeHHE COOCTBEHHBIX CUTYAIlMi ¢ aKTUBHBIM clioBapeM. OOpaTHBII MepeBo/] C pyCCKOro
SA3BIKA.

MPAKTHYECKOE 3AHSTHUE IO KYPCY «IEJIOBOW NHOCTPAHHBIN SI3BIK»

Ne 5

TEMA: Buyers, sellers and the market.

[JTAH:

1. Henenonaranue. [IpenomaBatens GopMynupyeT LETU U 3aJadd 3aHATHS, UHOOPMUPYET
CTY/ICHTOB O 3aIITAaHMPOBAHHBIX 3a/IaHUSX U popMax paboTHI.

2.
3.

IIpoBepka JOMAIIHUX YIPaKHEHUM.

Yrenue u nepeBoj MHGOPMALMOHHBIX CTaTed MO Teme. BhimonHeHue ynpakHeHUH MO
AKTHBU3ALMM JICKCUKH: 3allOJIHEHUE IIPOITYCKOB, BOCIIPOM3BENCHUE aKTUBHOW JIEKCUKHU B
KOHTEKCTE, 0OpaTHBIN NEepeBOJl C PyCCKOTO A3bIKA.

3akperuieHne n3y4eHHOro MaTtepuaia B popMe Oecelbl IPernoaaBaTens Co CTyAeHTaMu:
NoTpeOUTENH, 3aKa3UMKH, KIMEHTYpHas 0a3a, KOHEYHbIM M0JIb30BaTeNb, MEHEIKEPhl 110
3aKyIIKaM; TOProBIbl, IIPOJABLBI HEJABUKUMOCTH, YJIIMYHBIE TOProBIbl. PEIHOK, ppIHOYHAsS
9KOHOMMKA, HAIIPSKEHHOCTD PHIHKA.

5. I[OMaIHHGG 3amanne. B xadecTBe JOMAaITHETO 3aJaHus CTYACHTaM Ipejiaractcsa COCTaBUTh
TOIIHUK ITIO TEMC.

IMPAKTHYECKOE 3AHSITHE IO KYPCY «IEJIOBOW HHOCTPAHHBIN SI3BIK»

Ne 6

TEMA: Market and competitions.

1.

IIJTAH:

Lenenonaranue. [IpenogaBarens GopmMyaupyeT LeNu U 3aladdl 3aHATHSA, UHPOPMHUPYET

CTYACHTOB O 3aIlJTaHUPOBAHHBIX 3aJaHUAX U (I)OpMaX pa60TBI.

2.

IIpoBepka AOMALIHUX YNPAKHEHUN

3. Urenune wu pedepupoBaHue HHGPOPMALMOHHO-AaHAIUTUYECKUX CTaTell 1O TeMme:

MPOHMKHOBEHWE HA PBHIHOK; JOMHWHHPOBAaHWE HA PBIHKE, MOHOIOJM3AIMS PHIHKA,
BBITECHEHUE JPYTHUX KOMIAHUW. PBIHOYHBIM pOCT; CErMEHT pBhIHKA; MapKETUHTOBOE
[ppiHOYHOE] cermMeHTHpOBaHUE (pa3elieHHe PhIHKA Ha OT/ACIbHBIC TPYIIBI MOKYIaTeNek);
JI0JIs phIHKA; pIHOYHBIHN nuaep. Konkypenuus.

BrImioTHEHNE JIGKCUYECKUX M PEUYEBBIX YIPAKHEHHI: BOIIPOCH, KOMMEHTHPOBAHHUE
OTHEIBHBIX yacTel, true-false statements.

Homamaee 3amanme. B kadecTBe JoMalIHETO 3aJaHUs CTYJICHTaM MpeAJiaracTcs
cocTaBlieHHMEe COOCTBEHHBIX CHUTYallMid C aKTUBHBIM cioBapeM. OOpaTHBIM TiepeBoj C
PYCCKOTO SI3bIKa.
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INPAKTHUYECKOE 3AHSTHUE I1O KYPCY «I[EJIOBOI71 UHOCTPAHHBIA SI3BIK»
Ne 7

TEMA: Marketing and market orientation.
I[JIAH:

1. Ienenonaranme. [IpenonaBarens GopMynupyeT eI W 33a0a4d 3aHATHS, UHHOPMHUPYET
CTYZACHTOB O 3aIlJTAHMPOBAHHBIX 3alaHUAX U (popMax padOTBhI.
2. IlpoBepka JOMaIIHUX yIPaKHEHHUH
3. Urenue u pedepupoBaHne MHPOPMALMOHHO-aHAIUTHUECKUX CTaTed IO TeMe: HYXJIbl
oTpeduTeneil; CBOMCTBO ToBapa (OTJIMYUTENIbHAS YepTa (XapakTEepUCTUKA) TOBapa); TOBapHas
Beiroja. Yerslpe P MapkeTuHra (4eTbipe OCHOBHBIX CpPEACTBa MapKETUHIOBOI'O BO3JCHCTBUS:
npoaykT (Product), nena (Price), mecro (Place), mponsmwxkenue (Promotion)); MapKeTHHT-MHKC
(HaboOp OCHOBHBIX KOMIIOHEHTOB MapKETHHIOBOIO BO3ICWCTBUS, MOAJAIOIUXCS KOHTPOJIIO CO
CTOPOHBI (PUPMBI U HCIIOIB3YEMBIX €10 TP MPOAAXKE TOBAPA B CTPEMIICHHUH BBI3BATh KEIACMYIO
OTBETHYIO PEAKLHUI0 CO CTOPOHBI DPbIHKA; BBIIEISIOT 4 OCHOBHBIX KOMIIOHEHTa KOMILIEKCa
MapKeTHHIra: TOBap, LIEHa, MECTO PaCIPOCTPAHEHUS] U METO/IbI CTUMYJIUPOBAHMUS).
4. BeInosHeHue JEeKCUUECKUX U PEeUYEBbIX YIPAKHEHUN: BOIPOCHl, KOMMEHTUPOBaHHE
OTIeNbHBIX YacTei, true-false statements.
5. Jlomamnee 3amaHue. B kadecTBe JOMAalIHEro 3aJaHMsl CTYACHTaM IIpejularaercs
COCTaBJIEHHME COOCTBEHHBIX CUTYallM C aKTUBHBIM cioBapeM. OOpaTHBIN MEPEBOJ C PYCCKOTO
A3bIKA.

6.2 BHeayauTopHasi caMoCTOsAAITeJIbHAA padoTa

I/I3yquHe peKOMeHﬂOBaHHOﬁ JIATCPATYPBhI.
YTouHeHHE U AOITOJTHCHUEC KOHCIICKTOB 110 TEMaM MOIYJIA.

7. IllpumepHas TEeMaTHKA KOHTPOJBHBIX PadoT, KypCOBBIX padoT (IIPH HAJTHYNH)

ITo nanHOM qUcHUIUIMHE Y4€OHBIM IJIAHOM KYpPCOBBIE Pa0OTHI HE MPETYCMOTPEHBI.
8. IlepeueHb BONPOCOB K IK3aMeHY

8.1. IlepeyeHb BONPOCOB Ha IK3aMeH

1. What do you do? What are you in charge of? What are your responsibilities? Do you
have a nine-to-five job? Is your work interesting? Does it give you positive feelings?

2. What does a person looking for work do? What does a company personnel department
do? Speak about recruitment and selection.

3. Speak about skills and qualifications. Does your educational institution prepare people
for specific jobs? What sort of people does your organization look for in its recruitment?

4. What can you say about pay and benefits in different kinds of jobs? Do you think top
executives are too highly paid? Or do they deserve what they earn?

5. Speak about UK and US managers and executives. Describe an organigram of any big
organization. What words do we use for people carrying out the work of a company and
those leading it and organizing it? What do you know about labour unins and industrial
action?

6. Do you have performance reviews (performance appraisals)? What are the advantages
and disadvantages? Has your organization been restructured? Are there any aspects of the
business that your company outsourced?
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7. What are the main health and safety issues in your job or a job that you would like to
have?

8. Whom do we call a businessman and an entrepreneur? How are people in charge of big
business empires referred to? What famous entrepreneurs do you know? What are they
famous for? In your opinion, are business leaders born or made?

9. Is the public sector in your country very big? Do people who work in it have good
working conditions compared to those in the private sector? Which of these industries are
in the public sector in our country and which are in the private sector? Which have been
privatized? (bus transport, rail transport, electricity supply, telephone services, postal
services, water supply).

10.Is self-employment common in Russia? Does the government encourage it? What is a mutual
company? What sort of reputation do these companies have? Are charities important? Which are
the most active in our country?

11. Is your organization or one you would like to work for, in manufacturing or services or a
combination of both? Where are industries in our country based? Are companies in
different industries grouped in different areas?

12. What is market research? What sort of market research does your company do? Have you
ever taken part in market research as a consumer? What is a product launch?

13. Speak about innovation and invention? What do research centres do? What are patents
for? For you, which is the most important invention of the last 100 years? Which one do
you wish had not been invented?

14. Speak about different kinds of buyers and sellers. What is market economy? What goods
and services does your company sell? Does it sell to the public or to other companies?

15. Speak about companies and markets. How many competitors are there in the market your
company is in? Is competition strong? Who is the market leader? Who are the key
players? If one competitor increases its market share, can the others keep their market
share at the same level?

16. Can a poor product be made successful by clever marketing techniques? Can you think of
any examples?

17. Have you seen any examples of product placement? Do you know any products with
strong brand images? What are the advantages and disadvantages of brand name
products, own brands and generics? Which do you prefer to buy?

18. What is the range of products or services offered by your company or one you admire?
How are they priced? Are there price wars or government price controls in your country?

19. Which types of shops do you use to buy different things? Why? Do you like getting direct
mail? Have you ever bought anything this way? Do you receive cold calls? How do you
react?

20. What advertisements and promotional activities does your company use? What
advertising campaigns are famous in our country?

Ooépa3ubl npakmuuecKux 3a0aHui.

Card 1
1. Pierre is talking about his work. Correct what he says.
1) | work for a French supermarket company . | work about the development of new
supermarkets.
2) In fact, I running the development.
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3) I am manage for a team looking at the possibilities in different countries. It's very
interesting.

4) One of my main is to make sure that new supermarkets open on time.

5) I'm also charged with financial reporting.

6) | deal at a lot of different organizations in my work.

7) I'm responsible of planning projects from start to finish.

8) I work closely near our foreign partners, and so | travel a lot.

Card 2

Complete the text with the correct prepositions.

Rebecca lives in London and works in public relations. She leaves home for work at 7.30
am. She drives 1) ....... work. The traffic is often bad and she worries about getting 2) ...... work
late, but she usually arrives 3) ...... work at around nine. She finishes work quite late, at about
eight. 'Luckily, I'm never ill,' she says. 'l could never take the time 4) ....... work'. She loves what
she does and is glad to be 5) ....... work. Some of her friends are not so lucky: they are 6) ......
work.

Card 3

Write about each person using words denoting types of job or work, and the words in
brackets. The first one has been done for you.

1) I'm Alicia. I work in a public library in the afternoons from two until six. (I/job) - | have
a part-time job.

2) My husband works in an office from 9 am to 5.30 pm. (he/job)

3) Our daughter works in a bank from eight till five every day. (she/work)

4) I'm David and I work in a cafe from 8 pm until midnight. (I/work)

5) My wife works in local government and she can have this job for as long as she wants it.
(she/job)

6) Our son is working on a farm for four weeks. (he/job)

7) Our daughter is working in an office for three weeks. (she/work).

Card 4
Which person (1-5) is most likely to do each of the five things (a-e)?
1) A software designer in an Internet company. Has to be in the office.
2) An office worker in a large, traditional manufacturing company.
3) A manager in a department store in a large city. Lives in the country.
4) A construction worker in a building site where work goes on 24 hours a day.
5) A technical writer for a city computer company. Lives in the country.
a) work in shifts
b) work under a flexitime system
c) telecommute
d) commute to work
e) clock on and off at the same time every day.

Card 5
Five people talk about their jobs. Match the jobs (1-5) to the people (a-€) and put the
words in brackets into the correct grammatical forms.
1) accountant
2) postwoman
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3) flight attendant
4) software developer

5) teacher

a) Obviously, my work involves ..... (travel) a lot. It can be quite physically ....... (tire), but
I enjoy ....... (deal) with customers, except when they become violent. Luckily, this doesn't
happen often.

b) I like ...... (work) with figures, but my job is much less ....... (bore) and routine than
people think. The work ...... (involve) a lot of human contact and teamwork, working with other
managers.

c) Of course, it involves getting up quite early in the morning. But I like ......... (be) out in
the open air. And | get a lot of exercise!

d) You've got to think in a very logical way. The work can be mentally ....... (tire), but it's
very satisfying to write a program that works.

e) | love my job. It's very ....... (stimulate) and not at all ....... (repeat): no two days are the

same. It's good to see the children learn and develop.

9. YueOHO-MeTOAUYeCKOe U MH(OPMAITMOHHOE 00ecriedyeHue

9.1. OcHoBHas y4yeOHas qUTEpaTypa:
1. Konecuukosa, H.JI. JlenoBoe obmienne: Business Communication: y4e6.mocobue.-7 u3.-
M: ®nunTa:Hayka, 2009. 10 3k3.
2. Kypc nenoBoro anriuiickoro si3eika / [coct.3.Koresa].-M.:PUTTIOJI knaccuk, 2011. 10 3k3.

9.2. lonoiHUTeILHAS yueOHAs JJUTepaTypa:

1. Anekcanapora, O.B. CoBpemeHHBbIi  aHMIMHCKUN  s3bIKk.  Mopdororus
cuarakcuc=Modern English Grammar. Morphology and syntax:[y4e6.moco06.-
Mocksa:Axagemust, 2013. 10 sk3.

2. JlanueBckas, O.E. AHMIMICKUEN SI3BIK JJISI MEKKYIBTYPHOTO U TPOQPECCHOHATHHOTO
obmenus=English for cross-cultural and professional communication: y4e6.mocobue.-4-¢
u3.,crep.- MockBa:®@munrta:Hayka, 2015. 10 k3.

3. Kaumosuy, H.W. Anrawmiickuii s3e1k i adextuBHOr0 obdinenus=English for Effective
Communication. Yposens B2.-M.:MI'MIMO VYuusepcuret,2010. 10 3k3.

4. Hexaesa, I'.b. Auramiickuii 361K I AeaoBoro obmenus=Business English in practice:
yueOnuk / I'.b.Hexaesa, B.I1.ITnukoBa.-Mocksa: I[Ipocnekr,2016. 10 k3.

5. IlleBeneBa, C.A. AHramiickuii  A3bIK  JUId  TyMaHUTapueB  [DIEKTPOHHBII
pecypc]:yae6.moco0.1st By30B. — M., 2011. 5 9K3.1MCKOB.

6. IlleBuenko, O.I'. I'marom:Bpemss u 3ainor: ydeb.-meton.nmocobue. — IleTpomnaBioBck-
Kamu.:KamI'V um. Butyca bepunra, 2013. 72 3k3.

10. ®opmMbI M KPUTEPHUH OLIEHHBAHUS YUeOHOM /1esITeILHOCTH CTY/IeHTA

Ha ocHoBanuu pazpaOoTaHHONM KOMIIETEHTHOCTHOM MOJIENTU BBITYCKHUKA 00pa3oBaTeIbHbIE
LeTM Tpe/ACTaBlICHbl B BHJE HaOOpa KOMIETEHIMH KaK IUIAHMPYEMBIX pe3yJIbTaTOB OCBOCHHUS
oOpa3oBatenbHON MporpaMmbl. OmnpenesneHne YpoBHS JOCTH)KEHHUS ITUIAHUPYEMBIX pPEe3yJIbTaToOB
OCBOCHHUSI 00pa30BaTeNbHON MpOrpaMMbl OCYIIECTBISIETCS TOCPEACTBOM OLEHKH YPOBHSA
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cOPMHUPOBAHHOCTH KOMIICTEHIIMM W OIEHKH YPOBHS YCIEBAEMOCTH OOyYaromierocs Io
nATHOAITEHON CUCTEME («OTIHYHOY, «XOpOLLIOY, «YZJOBJIETBOPUTEIBHOY,
«HEYIOBIIETBOPUTEIBHOY, «3aUTCHO», «HE 3aUTCHO»).

OCHOBHBIMH KPUTEPUSMH OLIEHKH B 3aBUCMOCTH OT BHJIa pabOThI 00y4arommerocs sBisitoTCs:
c(OPMHUPOBAHHOCTh KOMIICTEHIIMK (3HAHWN, YMEHUH W BIAJICHWI), CTENCHb BIIAJCHUS IEIOBOU
TEPMHUHOJIOTHEH, JIOTHYHOCTh, 000CHOBAaHHOCTh, YETKOCTh M3JI0KEHUS MaTepuala, OpHeHTUPOBaHUE

B CIIELIMAJIBHOM JINTEPATYpE.

Kpurtepun onenuBanns ypoBHsi c(popMHPOBAHHOCTH KOMIIETCHIIUI 1 OLICHKH
YPOBHS yCIIeBaeMOCTH 00y4aro1erocst

Texkymmii KOHTPOJIb

YpoBeHb YpoBeHb
copMHUpPOBAl  OCBOEHHUS
(bopmup . Buinonnenue
HHOCTH Moaynein Buinonnenue
Yuacmue 6 ouckyccuu NPaKmu4ecKux
KOMITETCHIIH| JUCIUTIIUHBI . mecmos
3a0aHuil
u (orieHKa)
CTyneHT akTUBHO I'pamoTHOE 1 I'pamoTHOE M
y4acTBYET B 00CYK/IEHUU | MOJIHOE BHITIOJTHEHHE MIOJIHOE
Bricoknii OTJINYHO BOIIpOCa C MPAKTUYECKUX BBITIOJIHCHHE
HCIIO0JIb30BAHUEM 3a/IaHUI 3a/1aHUi TecTa
pPa3IMYHBIX aPTYMEHTOB
CTyJIeHT Y4acTBYeT B I'pamoTtHOE, HO Brimonxeno
y YHacTBy HEJI0CTATOYHO 75-95 %
. 00CyX/IeHUH BOIIpoca ¢ .
bazoBsrit XOpOIIO MIOJIHOE BBITIOJIHEHHE 3a1aHUI
HCMOJIb30BAHUEM
MPAKTUYECKUX
pa3IMYHBIX apPTYMEHTOB N
3aIaHUI
Henocrarouno BrinosineHo
MIOJIHOE BBITIOJIHEHHE 55-74 %
CryaeHT HE10CTaTOYHO .
[ToporoBsl | ynoBIETBOD MPAKTUYECKUX 3aIaHU I
. AKTHBHO YYacTBYET B .
51 WUTEIBHO 3a/laHui, Ipu
00CyXJIeHUH BOIIpOCca
BBITIOJTHEHU T
JIOTTYIIEHBI OITHOKHU
Komnereniy [IpakTnueckue BrinosineHo
WU HE HEY/I0BJIETB CTyneHT He yyacTBYeET B 3a/1aHUs HE MeHnee 55 %
chOpMHUPOB | OPHUTEIBHO 00CyX/IeHIHU BOTIpOCa BBITIOJTHEHBI 3aIaHU I
aHbI
IIpome:kyTOouHAas aTTecTalNs
YpoBeHnb
chopmupoBaH YpoBeHb 0CBOCHHS
HOCTH AUCHHUIIMHBI 3a4er
KOMIIeTEeHIIUH
PacimmpenHoe 3HaHHEe ¥ TIOHUMAaHUE COACPKAHUS
Bricokuii OTJIMYHO, 3aUTEHO BONPOCAa, CBOOOJHOE BJAJICHUE CHEIHATBHON
TEPMUHOJIOTUEN
. Xopoliee 3HAHUE W TOHUMAHUE COJEPIKAHUSA
bazoBsrit Xopo11o, 3a4TEHO .
BOMpOCa, CBOOOJHOE BIAJIEHUE CHENUATbHOI
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TCPMUHOJIOT Heﬁ, OTACJIBbHBIC HC3HAYUTCIIHLHBIC
OmMMOKKH  (PaKTUYECKOTO,  IPaMMaTHUYECKOTO,
(hOHETHYECKOT0 XapakTepa

3HaHue W IIOHMMAaHHWE OCHOBHOI'O CoACPKaHUA

BOIIpOCa c HEKOTOPBIMH npobenamu,

N Y 10BIIETBOPUTENBHO, N
[ToporoBssiii SAUTOHO HEJI0OCTaTOYHOe BJIaJICHUE CreaIbHOM
TEPMUHOJIOTHEH, OUIHOKH (axTHyeckoro,

rpaMMaTH4ecKoro, (OHeTHUYEeCKOro Xapakrepa

Komnerenuuu ve | HeynosnerBopurensHo, | OTCYTCTBYET 3HAHHE H3Y4aeMOIro Marephajia u
c(hOpMHUPOBaHbI HE 3a4TEHO BJIaJICHHE CHEeMaIbHON TEPMUHOJIOTHEH

11. MarepuajbHo-TeXHHYECKAas 0a3a

1. O01eyHUBEPCUTETCKUIT KOMIBIOTEPHBIN LIEHTp 00y4deHus u TectupoBanus (403 aynurtopus, 4
sTax 1 yueOHOTrO KOpITyCa).

2. CTyneH4ecKHid YUTAIBHBIN 3a7 (C KOMIBIOTEPU3UPOBAHHBIMU MECTaMHU U MOJKIIOYEHUEM K
cetu MIHTepHeT).

3. Ayaurtopust 206, o6opyroBaHHasi KOMIIBIOTEPOM, ITPOEKTOPOM M MHTEPAKTUBHON JOCKOU (2
3TaxX yueOHoro kopiyca Ne3).

4. Aynutopus 108, 111, o6opynoBaHHbBIE KOMIIBIOTEPAMH C BBIX0J10M B IHTEpHET 1 MOHUTOPOM
(1 ataxx yuebnoro kopimyca No3).
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